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ALL RIGHTS RESERVED: No part of this publication may be 

transmitted, reproduced or copied in any form whatsoever, electronic, 
mechanical, including photocopying, faxing, recording or by any 

information storage or retrieval system without the express permission 
(written, signed and dated) of the author(s). 

 
DISCLAIMER AND/OR LEGAL NOTICES: 

The information presented herein represents the view of the author as of 
the date of publication. 

 
Because of the rate with which conditions change, the author reserves 
the right to alter and update his opinion based on the new conditions. 
The report is for informational purposes only. While every attempt has 
been made to verify the information provided in this report, neither the 
author nor his affiliates/partners assume any responsibility for errors, 

inaccuracies or omissions. 
 

Any slights of people or organisations are unintentional. If advice 
concerning legal or related matters is needed in any way connected with 

this publication, the services of a fully qualified professional should be 
sought. This report is not intended for use as a source of legal or 

accounting advice in any way. You should be aware of any laws which 
govern business transactions or other business practices in your country 
and/or state. Any reference to any person or business whether living or 

dead is purely coincidental. 
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Social Media Posts & Engagement 
 

“You’re the voice of a witty Instagram influencer in the digital marketing 

space. Craft a carousel caption (5 slides) explaining '5 rookie 

affiliate-marketing mistakes' in bite-sized points. Use emojis, informal 

tone, and invite comments by asking ‘Which mistake did you make this 

week?’.” 

 

“Write a Twitter/X thread (within 8 tweets) from a creator who launches 

online courses. Start with a powerful data point → talk about the 

behind-the-scenes challenge → reveal the mechanism that solved it → 

finish with a question to engage the audience. Use casual, 

conversational tone.” 

 

“Pretend you’re crafting a YouTube community-tab post for your channel 

about selling digital planners. Write 150 words: share an anecdote of 

how someone missed a sale because of a bad funnel, tease an 

upcoming video, and ask: ‘What’s the #1 tool you use to build funnels?’.” 

 

“You’re writing a Facebook post for a closed group of affiliate marketers. 

Write a 200-word post that encourages members to share their latest 

commission wins, plus one quick tip: ‘Here’s how I doubled my 

click-through rate this week’.” 

 

“You’re an influencer in the info-product space. Write an Instagram 

caption (≈250 words) that shares ‘BREAKTHROUGH MOMENT FROM 
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YOUR BUSINESS’ followed by 3 practical fixes and a call-to-action to 

comment “LEAK” if they’re ready to fix it.” 

 

“Act as a top-performing social media strategist with 10+ years of 

experience. Create a LinkedIn post (≈300 words) that hooks by telling a 

surprising story about how you can fail at selling a digital product, and 

then how you can it into a successful launch. At the end include a clear 

call-to-action inviting readers to click your bio link for a free checklist.” 

 

“Craft a LinkedIn post (≈300 words) addressed to B2B digital product 

creators: share a data point about average launch ROI, explain why 

most creators under-deliver, and ask for one thing they struggle with 

most. Invite comments.” 

 

“Write a TikTok script (≈90 seconds) for affiliate marketers: show 

yourself reviewing a tool, highlight one surprising feature that saves 

time, include on-screen text cues like ‘Pause & screenshot’, end with 

‘Link in bio’.” 

 

“Compose a Facebook group post (≈150 words) for a tight-knit 

community of creators: ask for ‘Your biggest win this week’ and provide 

one micro-tip that has worked for you – encouraging replies and 

interaction.” 

 

“You’re crafting a Twitter/X thread (≈10 tweets) titled: ‘5 Scenes of My 

Digital Product Launch You Didn’t See’. For each scene use a vivid 
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image or metaphor, end the thread with ‘What’s your weirdest 

behind-the-scenes moment?’.” 

 

Email Sequences & Newsletters 
 

“Act as an email copywriting specialist. Write a ‘story-selling’ email (≈400 

words) with subject line: ‘How I almost gave up’. The reason I gave up 

was INSERT YOUR REASON. Include a personal narrative, introduce a 

problem your audience has, reveal your solution (your digital product), 

and end with a button-style call-to-action to purchase.” 

 

“Create a short re-engagement email (≈150 words) for subscribers who 

haven’t opened your emails in 30 days. Use friendly tone, remind them 

of what they signed up for, offer a quick free download (lead magnet) to 

rekindle interest, and invite a reply with their biggest challenge.” 

 

 “Write a two-part welcome email sequence: 

  - Email 1: Thank new subscriber, deliver promised freebie, set 

expectations for what’s coming. 

  - Email 2: Share a case-study of one of your students who used your 

digital product, include testimonial, invite them to reply with one goal this 

month.” 

 

“Compose a promotional email announcing a flash-sale (48 hours only) 

for your affiliate-partner product. Use urgency, scarcity, highlight benefits 

over features, include a clear link, and mention bonus if they act within 

24 hours.” 
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 “Write a ‘content-digest’ email for your list: summarise your last three 

blog posts/videos, include quick snippets and direct links, plus a soft sell 

of your digital course at the end with a P.S. emphasising limited seats.”  

 

“Write an email (≈400 words) titled ‘The secret metric nobody talks about 

in affiliate marketing’. Start with an intriguing anecdote, then reveal the 

metric, explain why it’s overlooked, and invite the reader to reply with 

their current number.” 

 

“Draft a 3-email sequence after a free webinar: 

  - Email 1: Thank you + link to replay + quick tip 

  - Email 2: Share a case-study + testimonial 

  - Email 3: Urgent closing of the special offer + FAQ.” 

 

“Create a weekly newsletter intro (≈200 words) for your ‘Digital Creators’ 

list: summarise one story of a student, include one actionable 

“home-run” tip, and end with a teaser of next week’s content.” 

 

“Write an email to your list who bought your main product but haven’t 

taken action yet: subject line ‘Did you forget this step?’, tone 

friendly-concerned, include two quick wins and a link to a 15-minute 

coaching session.” 

 

“Compose an abandoned-cart recovery email (≈250 words) for a digital 

product: remind them what they were about to purchase, highlight 

benefit vs cost, add a limited-time bonus, and include a strong CTA.” 
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Lead Magnets, Opt-ins & Freebies 
 

“You’re crafting an opt-in PDF lead magnet titled ‘10 High-Converting 

Affiliate Email Templates’. Write an introduction page (≈250 words) 

explaining why email templates matter, what the reader will gain, and 

how to use the templates. Then list five template titles with 1-line 

descriptions each.” 

 

“Create a worksheet/cheat-sheet for ‘Mapping Your Digital Product 

Launch Timeline’. Include: step list (pre-launch, launch, post-launch) 

with dates, a short explanation for each step, and a ‘My action this week’ 

field for the user.” 

 

“Design a mini-ebook outline (8 chapters) called ‘The Solopreneur’s 

Guide to Passive-Income Funnels’. Provide chapter titles and 

one-sentence description of each chapter.” 

 

“Write the welcome page for a swipe-file bundle titled ‘50 Ready-Made 

Social Posts for Digital Creators’. The copy should make the user feel 

excited, emphasise time-saving and high engagement, and include how 

to use the swipe-file.” 

 

“Compose a one-page cheat sheet titled ‘Affiliate Marketer’s 5-Point 

Pre-Launch Checklist’. Provide each of the 5 points, a short explanation 

(≈40 words) for each, with a small tip under each point.”  
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“Design an opt-in called ‘Weekly Content Themes for Affiliate Marketers’. 

Write the cover page copy (≈200 words) that emphasises simplicity, 

time-saving, and high-engagement content. Then list 4 theme ideas.” 

 

“Create a checklist titled ‘7-Day List-Building Sprint for Online Course 

Creators’. Provide each day’s task, why it matters, and how much time it 

will take.” 

 

“Write the introduction to a free e-guide called ‘ChatGPT for Digital 

Marketers: 20 Proven Prompts’. Use authoritative tone, explain who the 

guide is for, how to use it, and the transformation they’ll get.” 

 

“Generate a lead-magnet workbook named ‘Your Affiliate Story Map: 8 

Questions to Craft an Authentic Promo’. Provide each question and a 

short prompt space for the user’s answer.” 

 

“Compose a one-page cheat sheet titled ‘The 5-Minute Daily Content 

Habit for Solopreneurs’. Include 5 steps, estimated time per step, and a 

tiny motivational quote at the end.” 

 

Blog Posts & Long-Form Content 
 

“You are a seasoned blogger specialising in digital products. Write a 

blog post (≈1,200 words) titled: ‘How to Turn a One-Hour Webinar Into a 

Successful Digital Product’. Include an intro hook, step-by-step process 

(with subheadings), a real-life example, and actionable take-aways.” 
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“Write a blog post (≈800 words) titled: ‘Affiliate Marketing in 2025: What’s 

Changed & What You Must Do’. Discuss recent trends, new platforms, 

tactics that no longer work, and recommended up-to-date strategies.” 

 

“Compose a blog post (≈1,000 words) titled: ‘The Mistakes I Made With 

My First Online Course, and How You Can Avoid Them’. My mistakes 

were X, X, and X. Be personal, confessional, include the 3 mistakes + 

lessons learned + actionable advice.” 

 

“Write an ultimate guide (≈1,500 words) titled: ‘From Zero to Launch: 

Building Your First Digital Product in 30 Days’. Include phases (ideation, 

creation, pricing, launch), templates, and common pitfalls.” 

 

“Create a blog post (≈900 words) titled: ‘5 High-Profit Niche Markets for 

Online Products Right Now’. For each niche provide overview, why it’s 

hot, typical audience, and potential product ideas.”  

 

“Write a blog post (≈1,300 words) titled: ‘How to Leverage 

Micro-Launches for Big Revenue Peaks’. Include definition, when to use 

micro-launches, real-world example, checklist, and wrap-up.” 

 

“Compose a blog post (≈900 words) titled: ‘Why Most Affiliate Funnels 

Fail in 2025 (and the 3 Fixes That Work)’. Give each fix its own 

sub-heading, include screenshots/examples, and actionable tasks.” 
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“Write a blog post (≈1,000 words) titled: ‘The Psychology Behind 

High-Converting Digital Product Pages’. Cover scarcity, social proof, 

cognitive bias, user friction, with practical tips.” 

 

“Create an ultimate guide (≈1,500 words) titled: ‘Secret Launch 

Strategies of 6-Figure Info-Product Creators’. Interview quotes (fictional 

allowed), templates, and extension activities.” 

 

“Write a blog post (≈800 words) titled: ‘Low-Budget Marketing Tactics for 

First-Time Digital Product Sellers’. Include tactics costing <$100, 

timeline, key metrics to watch.” 

 

Video & Webinar Scripts 
 

“You’re a video-script writer. Write a 5-minute YouTube script for a 

creator called ‘How I Earned My First $X in Affiliate Commissions (And 

You Can Too)’. Include hook (first 15 seconds), story, problem, solution, 

offer, and call-to-action to comment and subscribe.” 

 

“Create a short mobile-friendly video script (≈2 minutes) for Instagram 

Reels/TikTok: ‘3 Quick Funnel Hacks to Boost Sales Today’. Use 

dynamic language, include spoken cues like ‘pause for effect’, and close 

with ‘Save this video + share if you found it useful’.” 

 

“Write a webinar opening script (≈7 minutes) for ‘Launch Your Digital 

Product in 90 Days’. Cover: greeting, why you’re qualified, what they’ll 

learn, promise of value, and tease the offer at end.” 



 

100 CONTENT CREATION PROMPTS  12 
 

 

“Compose a voice-over script for a promo video (≈90 seconds) that sells 

your affiliate toolkit bundle. Use engaging storytelling, highlight 

transformation, mention testimonials, show urgency, and end with ‘Click 

link below to get instant access’.” 

 

“You’re scripting a behind-the-scenes vlog (≈4 minutes) titled ‘Here’s 

What My Week Looks Like While Running My Online Business’. Include: 

morning routine, product-creation session, marketing check-in, family 

moment, and a wrap-up inviting viewers to ask questions in comments.”  

 

“Write a video script (≈6 minutes) titled: ‘Behind the Scenes: My Week 

During a Product Launch’. Start with morning ritual, mid-week pivot, 

launch day chaos, outcome reveal, invite viewers to download launch 

checklist.” 

 

“Generate a short live-stream script (≈4 minutes) for Facebook/YouTube: 

introduce yourself, show one fragment of your sales funnel dashboard 

live, ask audience to type ‘FUNNEL’ in chat for a free link, then transition 

to your tool.” 

 

“Compose a webinar pitch script (≈8 minutes) for ‘Affiliate Marketing 

Mastery for 2025’. Include: big promise, story of transformation, three 

collected strategies, case-study, testimonial, and special enrollment 

offer.” 
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“Write a testimonial-style promo video script (≈2 minutes) for your upsell. 

Use the structure: problem → solution (your upsell) → transformation → 

guarantee → CTA.” 

 

“Draft a mobile-app-style IGTV script (≈3 minutes) titled: ‘3 Mistakes 

Every Course Creator Makes on Launch Week’. Start with “Think you’re 

ready? Watch this…” then list the three mistakes, tell a story for each, 

end with ‘DM me your biggest mistake’.” 

 

Sales Pages & Offers 
 

“Act as a conversion copywriter. Write a long-form sales page (≈1,800 

words) for your digital course ‘Affiliate Income Accelerator’. Include: 

headline, sub-headline, problem/pain, your credentials, benefits (bullets), 

what’s inside, testimonials, guarantee, pricing, scarcity, CTA button.” 

 

“Design a short sales page (≈500 words) for a low-priced upsell (under 

$47) following your main product. Use high-energy tone, emphasise 

automatic result, limited-time bonus, and one strong testimonial.” 

 

“Write the top-fold section (≈300 words) of a sales page for a bundle of 

ebooks + templates for digital creators. Include: hook, guarantee, major 

benefit, big picture promise, and big colourful ‘Get Access Now’ button 

copy.” 

 

“Create an FAQ section (≈10 questions) for a sales page of a 

membership site for affiliate marketers. Questions like: ‘How often is 
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content updated?’, ‘Can I cancel anytime?’, ‘What if I don’t get results?’. 

Provide concise answers that reduce objections.” 

 

“Write the scarcity / urgency block content for a sales page—two parts: 

one for early-bird pricing (ends in 48 hours), one for bonus removal at 

midnight. Each approx. 80 words, energetic tone.”  

 

“Write a sales page draft (≈1,200 words) for a high-ticket coaching 

program ‘Online Revenue Accelerator’. Include bold headline, 

transformation story, who it’s for/ not for, features, benefits, testimonials 

(quotes), investment details, guarantee, and CTA.” 

 

“Create a short sales letter (≈400 words) for a one-time-only offer during 

a webinar: emphasise this is not sold publicly, include bonus items, 

pricing and urgency, and referral benefit if they act now.” 

 

“Write the “What You Get” section (≈450 words) for a product bundle 

called ‘Affiliate Profit Kit’. Use sub-headings for each component, 

emphasise result, include mini-bonus, and guarantee.” 

 

“Generate an objection-handling section (≈10 objections, each ≈70 

words) for a sales page of a digital course. Pick common objections like 

‘I don’t have time’, ‘I’m not tech-savvy’, ‘What if it doesn’t work for me?’ 

and respond persuasively.” 
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“Compose a limited-time offer page (≈300 words) for a “Launch Week 

Special” of your digital product: headline “Doors Close in 72 Hours”, 

bullet list of benefits, bonus removed after deadline, CTA button copy.” 

 

Product Descriptions & Bundles 
 

“You’re writing the product description page for a digital workbook 

bundle titled ‘30-Day Content Calendar for Solopreneurs’. Write 

headline, benefit-rich bullet list (7 bullets), short paragraph on how it’s 

used, and guarantee note.” 

 

“Create an affiliate merchant description text (≈250 words) for a software 

tool aimed at digital marketers. Highlight features, but emphasise 

benefits and use-cases. Include a “Who it’s for” section.” 

 

“Compose a product description for a micro-course called ‘COURSE 

TITLE. Use compelling story: ‘Imagine going from X to X in X days…’. 

Provide course outline (4 modules) in bullet style.” 

 

“Write an Amazon-style (but non-Amazon) short list: ‘What’s included in 

the bundle’, ‘Why this is different’, ‘How you’ll use it’. For a product 

named ‘Ultimate Affiliate Toolkit’. Keep each section ≤100 words.” 

 

“Generate a description for a downloadable template pack titled 

‘Swipe-Files: Profitable Landing Pages’. Use persuasive language. 

Provide 5 key templates included.”  

 



 

100 CONTENT CREATION PROMPTS  16 
 

“Write a dynamic product description (≈300 words) for a membership site 

“SITE TITLE/LINK”. Highlight exclusive community, monthly hot-seat 

calls, library of trainings, and member success stories. Use first-person 

plural (we/our).” 

 

“Generate the description for an affiliate product ‘TITLE’. Use hook, 

bullet benefits (5 bullets), key differentiators, and a closing line with 

testimonial snippet.” 

 

“Create copy for a product called ‘TITLE’. Headline, sub-headline, bullet 

list of what’s included (planner pages, tracker sheet, bonus video), why it 

matters, and closing guarantee.” 

 

“Write a short ad-style description (≈150 words) for a micro-offer under 

$27: ‘Quick-Win Affiliate Email Templates’. Emphasise instant download, 

plug-and-play, results in first week.” 

 

“Compose a description (≈250 words) for a combo bundle ‘Content + 

Monetisation Masterpack’: 10 video modules + swipe files + live Q&A. 

Highlight saving value versus buying separately, bonus for early buyers.” 

 

Affiliate Reviews & Comparisons 
 

“Write an in-depth review (≈1,000 words) of a marketing tool called ‘X’ 

from the perspective of an affiliate. Cover: what it is, who it’s for, pros, 

cons, pricing, comparison to competitors, personal results, verdict, 

affiliate link disclosure.” 
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“Compose a shorter affiliate blog post (≈600 words) titled ‘5 Reasons I 

Recommend XYZ Hosting for Digital Product Creators’. Each reason 

should be a subtitle + explanation + mini-testimonial. End with CTA + 

disclaimer.” 

 

“Create a social post review script (≈200 words) for a new software 

launch you promote. Use first-person: ‘I used it last week and…’, 

mention key benefit, who it is perfect for, and use my promo link with 

urgency.” 

 

“Write a comparison article (≈1,200 words) titled ‘Tool A vs Tool B: 

Which One Should You Use for Affiliate Marketing in 2025?’. Include 

feature table, scenario use-cases, final recommendation, and affiliate 

disclosures.” 

 

“Generate an email review sequence for a recommended affiliate 

partnership: 

  - Email 1: Intro to the product and benefits 

  - Email 2: Case-study or proof 

  - Email 3: Final-call with limited-time incentive. 

Write approx. 250 words each.”  

 

“Write a review (≈900 words) of a new email-automation tool for digital 

creators. Include sections: Overview, Key Features, Pros & Cons, 

Pricing, My Use-Case, Verdict, and Affiliate Disclosures.” 
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“Compose a comparison blog (≈1,100 words) titled: ‘Best Landing Page 

Builders for Course Creators in 2025’. Compare 3 tools, feature table, 

pricing comparison, ideal user for each, final recommendation.” 

 

“Generate a short social post review (≈200 words) for a software you’re 

promoting as an affiliate. Use first-person: talk about one specific result 

you got, show before/after metric, invite DM for link.” 

 

“Write an email (≈300 words) to your list promoting an affiliate service: 

include your story with the service, how it helped you, include affiliate 

link, mention limited-time discount code.” 

 

“Create a blog post (≈1,000 words) titled: ‘Why I Backed Out of Tool X—

And Why This New Tool Y Won Me Back’. Narrate your experience, 

compare features, talk benefits, link to affiliate product, include 

disclaimer.” 

 

Content Strategy, Funnels & Growth 
 

“You’re a digital-marketing strategist. Create a 30-day content calendar 

for a solopreneur selling a digital course. For each day: content type 

(blog, video, social post, email), topic title, channel, and one key KPI to 

measure.” 

 

“Write a quarterly marketing plan (≈500 words) for an affiliate marketer 

focusing on seasonal products. Outline: target niche, promotional 
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channels (email, social, video), key launch dates, budget estimate, and 

tracking plan.” 

 

“Generate a content repurposing roadmap: Take one core piece (a 

2,000-word blog post) and map how to turn it into 5 other formats (short 

video, carousel post, lead-magnet, email sequence, newsletter snippet). 

Provide for each: format, channel, length, key message.” 

 

“Produce a ‘growth-hacking’ list of 12 micro-campaign ideas (one for 

each month) for a digital-product creator. For each idea: campaign 

name, goal, main offer, channel, duration, and metric to track.” 

 

“Write a buyer-journey content-map for a new product launch: 

Awareness, Consideration, Decision phases. For each phase: audience 

mindset, content format (blog, webinar, email), message focus, CTA.”  

 

“You’re a funnel strategist. Draft a funnel map for a free webinar offer: 

define stages (opt-in → nurture email series → webinar → pitch → 

follow-up). For each stage: goal, content type, key metric.” 

 

“Write a campaign plan (≈600 words) for a Black Friday digital-product 

launch: pre-launch warm-up, live event, bonuses, pricing tiers, follow-up 

sequence, and measurement plan.” 

 

“Generate a repurposing grid: take a flagship blog post and map to 8 

derivative pieces: social posts (TW/X, IG), short video, email snippet, 
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lead-magnet, infographic, carousel post. For each, specify format, 

length, and CTA.” 

 

“Compose a 90-day growth blueprint (≈500 words) for an affiliate 

marketer aiming to scale from 3 to 6 figures: week-by-week activities, 

budget allocation, team building, optimisation focus.” 

 

“Write a decision framework (≈400 words) for choosing the next digital 

product to create: criteria (market demand, audience pain, monetisation, 

uniqueness), scoring system, next-step worksheet.” 

 

Courses, eBooks & Advanced Offers 
 

“Outline a mini-course (5 modules) titled ‘TITLE’. Provide for each 

module: title, learning objective, 3 lesson titles, and one action item for 

students.” 

 

“Create an eBook table of contents for ‘TITLE’. Include 10 chapters with 

2-3 sub-headings each, and under each sub-heading write one sentence 

summary.” 

 

“Write the introduction (≈400 words) for an eBook ‘TITLE’. Use 

motivating tone, address reader’s pain-points, and preview what’s 

coming.” 
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“Produce a promotional video script (≈3 minutes) for your new course 

launch: include hook, outcome promise, what they’ll learn (module 

names), bonus items, pricing, guarantee, and ‘enroll now’ CTA.” 

 

“You’re writing a “thank you / next steps” email for students who just 

purchased your course. Use friendly, energetic voice, welcome them, 

give link to the course portal, mention how to get support 

(community/office hours), encourage them to introduce themselves, and 

tell them what to do first (Module 1).”  

 

“Outline a full course (10 modules) titled ‘TITLE’. For each module: title, 

objective, 3 lesson titles, and one assignment.” 

 

“Write a detailed eBook outline (12 chapters) for ‘TITLE. For each 

chapter: title, one-sentence overview, one case-study example.” 

 

“Compose a high-impact welcome video script (≈3 minutes) for new 

students of your course: greet, reinforce decision, explain portal layout, 

set first-week goal, invite them to introduce themselves in community.” 

 

“Generate the launch email sequence (≈5 emails) for your new course: 

Announcement, Problem aggression, Proof/testimonial, Last chance + 

bonus removal, Welcome for enrolled.” 

 

“Write the closing page content (≈300 words) for your eBook sales page: 

reinforce transformation, show table comparing before/after, include 

bonus “private Q&A session” for early buyers, guarantee, CTA.” 


